Case Study

Building a Trusted Online ~

Presence for Frontier Visa

Services Ltd.

Frontier Visa Services Ltd, a specialist provider of visa
facilitation for challenging global destinations.

The Challenge

At launch, Frontier Visa Services Ltd. needed to build
credibility fast. Clients were entrusting them with sensitive
documents like passports, so trust and professionalism were
vital. They also required multilingual support to serve non-
English speakers living in English-speaking countries,
alongside a foundation for email and social marketing.

The Approach

Using the company’s branding, | built a website focused on
clarity and reassurance, with dedicated pages for timelines,
processes, and certifications. The site was designed for easy
translation and long-term upkeep. In addition, | set up email
automation and created a three-month social media calendar
to give the team a strong starting point.

The Results

The new website gave Frontier Visa Services Ltd. a
professional multilingual presence that immediately reinforced
trust. Email automation and structured content planning laid
the groundwork for future growth.

Next Steps
Over eight years later, the company still uses the website—

evidence of its lasting effectiveness and solid digital
foundations.

Rhys Turton

“I've seen Rhys not only
excel at email marketing,
social media and website
design; but also
tasks like our plain
English campaign, and
spearheading our
company’s internal
communications.

I’'ve seen many
employees care for only
the bare minimum,
however Rhys not only
masters his core duties,
but goes above and
beyond to ensure the
company ethos by taking
on new challenges and
projects in the interests
of the company’s
growth.”

James Walker
Managing Director
Frontier Visa Services Ltd
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